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demonstrations, equipment tutorials, hands-on workshops, in-class 
exercises and projects will be used to enable student to learn the 
concepts, skills and techniques of  audio equipment and systems 
involved in the entire film and/or video production processes. 

FILM  3007 Film and Media Arts Research  (3,3,0) (E) 
  Methods  
This course introduces students to the basic research 
methodologies used in film and digital media.  We will identify 
the disciplinary elements of  film and digital media studies 
and the cross-disciplinary aspects of  film and digital media in 
contemporary contexts.  The course is structured by a set of  issues 
connected to art history, literary criticism, social and critical 
theory and philosophy.  It draws on many conceptual, historical 
and methodological issues, challenging students to evaluate 
moving images critically and creatively.  It also aims to explore 
contemporary screen theory as an interdisciplinary hybrid of  
formal, aesthetic, ideological, institutional and technological 
approaches.

FILM 3008-9 Film and Media Arts Practicum II  (0,*,*)
(1) Film Concentration: This course aims to engage students in 
projects operated by The Young Director (TYD).  The TYD is a 
student organization, which is jointly run by second and third year 
of  Film Concentration students.
(2) Media Arts Concentration: Students gain practical experience in 
managing Media Arts projects by operating under the Digiforce 
(DF).  Digiforce is a student organization which is jointly run 
by second and third year Media Arts Concentration students.  
Through a series of  external and internal creative projects, 
students learn how to plan, organize, decide, visualize and work 
as a team and individually.

FILM  3015 Digital Animation (3,3,0) (C) 
This course introduces the history, language, principles, aesthetics 
and digital tools used in the creation of  animation within 
the context of  art and design.  Focus is on understanding the 
development of  animation, the mechanism of  animation, and the 
techniques of  animation sufficient to produce projects of  merit.
The course is organized to maximize hands-on experience and will 
include numerous in-class exercises.  Because of  this, attendance 
at and participation in the weekly classes is extremely important 
and is considered in grading calculations.

FILM  3016 Non-fiction Video Production  (3,3,0) (C)  
The course introduces the variety and possibility of  non-fiction 
video productions.  It aims to illustrate how the non-fiction video 
responded to personal, social, political, and economic realities and 
to changes in technology and systems of  distribution.  Students 
will broaden and widen the perspective in the video creation.  It 
will introduce all essential stages of  producing a non-fiction from 
generate idea, pre-production, production, and post-production.

FILM  3017 Studies in Television  (3,3,0) (E) 
This course is designed to acquaint students with knowledge of  
television history, institutions and cultures and methodologies of  
television studies.  The first part of  the course is an overview of  
television, with a focus on institutions and structures of  television.  
The second part focuses on television as a manifold cultural form 
and how contemporary literary, media, and cultural theories 
have redefined studies of  television.  The impact of  television’s 
new trends and orders, including transnational expansionism, de-
regulation, and new technology will also be discussed.

FILM  3025 Digital Aesthetics and Practices  (3,3,0) (E) 
This course provides a further study and understanding of  digital 
design principles and practices through the creative process.  
The learning goal will focus on the aesthetic as well as cognitive 
theory and applications of  visual ideas and industrial standard 
by different creative media.  The major learning activities will 
be hands-on practices in digital media and design experience 
of  communication and transformation such as graphic arts, 
multimedia design and interactive publication.  Exploration of  
content creations and media solutions in contemporary creative 

business are expecting to be realized and delivered by students.  
Cross-media narrative skill and visualization techniques will be 
required to achieve the creative expression and idea.  In addition, 
exploiting different visual skill sets together with demonstrations 
on professional techniques will be provided to students.  After 
completing this course, students will be able to understand the 
discourse of  design solutions and cultural changes in digital media 
aesthetics and practices.

FILM  3026 Documentary Photography  (3,3,0) (C) 
This course introduces the documentary vocabulary and theory 
through examination of  a series of  thematic visual works, i.e. 
photography, video, film, and new media from historical and 
sociological perspective.  Students will be encouraged to form 
their holistic perception and apply their formulation of  visual 
interpretation to their surrounding reality using photography as a 
medium.

FILM  3027 Television Studio Production (3,3,0) (C)
Prerequisite: FILM 2016 Film and Video Cinematorgraphy
The course aims to introduce all essential aspects of  TV studio 
production for incipient students.  Students will learn techniques 
of  multi-camera shooting in television studio.  The equipment, 
personnel and crew will be explained.  Fundamental aesthetics 
of  shot composition, shot variation, shot arrangement, light, use 
of  sound and music, etc. will be instructed.  Students will work 
as group to explore their own strengths and produce project to 
acquire various knowledge and techniques in television studio.

FILM  3035 History and Aesthetics of Chinese  (3,3,0) (C) 
Cinema  

Students learn the general development of  Chinese Cinema, the 
major concepts of  film aesthetics and the key idea of  Chinese 
film aesthetics.  They will be able to appreciate the Chineseness 
in Chinese films and write about the achievements of  major films 
aesthetically.

FILM  3036 Hong Kong and Taiwan Cinema  (3,3,0) (C) 
This course is designed to investigate histories, aesthetics, genres, 
directors and modes of  production of  Hong Kong and Taiwan 
cinema.  Students need to have a basic understanding of  cinema as 
an artistic medium as well as a cultural product subject to market 
economy and cultural policy of  nation-states.  Lectures focus on 
the idea of  cinema as a never-ending process of  struggles among 
filmmakers, film languages, the film industry, official cultural 
agendas, the audiences, and film culture.  Each class meeting 
consists of  screening and lectures.

FILM  3037 Interactive Arts I: Visual  (3,3,0) (E)
  Programming
This course aims to extend students’ visual literacy and 
application of  creative ideas from static medium to dynamic 
interactive media with the introduction of  programming skills 
and the relationship between codes and visual elements.  In order 
to harness the full potentials of  the emerging dynamic media, a 
thorough understanding of  the general programming principles 
and interactivity design is indispensable.  However, this course is 
not going to train students as programmers but prepare them with 
sufficient knowledge to develop and exploit the dynamic media 
for their creative endeavors.  Students will learn the underlying 
mechanisms of  manipulating, creating and transforming visual 
elements using programming codes.  Moreover, students will 
explore the domain of  generative visuals and arts through the 
evolutional computing concepts of  iterations, recursion, random 
function and L-system.  After finishing this course, students will 
be able to develop dynamic and generative visual applications for 
various domains of  creative and media productions.

FILM  3045 Creative Arts and Visual Strategy  (3,3,0) (E)
This course introduces the art and science of  persuasion: 
creative concepts.  It outlines the criteria of  effective creative 
communication, the techniques and creative process involved 
and how to generate ideas from brief  to creative strategy.  It 
gives students an overview of  the creative department in 


