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BUS  7470    Business Field Study  (3,0,0) (P)
This field study of  5-7 days’ duration enables students to visit a 
location of  timely business value. The location is to be decided 
by the Programme Director with due consultation with PMC 
members and student representatives. The location may be 
somewhere in Chinese mainland, Taiwan, or any city/country in 
the world. Provided with detailed information about the chosen 
location, its business environment, and background of  the firms/
organizations to be visited, participating students are required to 
produce both group and individual reports.

BUS  7480    Mediation  (3,3,0) (E) 
Mediation is considered as an effective alternative, other than 
legal approaches, to resolve conflicts in business interactions. 
This course aims to introduce the theory and practices in relation 
to mediation. Different approaches of  mediation will also be 
introduced and discussed.

BUS  7490   Contemporary China Business  (3,3,0) (E)/(P)
Corporate executives are increasingly looking for new 
opportunities in China. However, without understanding the 
unique characteristics of  China business environments, their 
abilities in making effective business decisions are hindered.
This course aims at providing corporate executives with a deep 
understanding of  how China’s unique cultural, economical, 
historical, legal, and social environments affect business practices. 
Within this framework, the course will introduce ways to enter 
the Chinese market and to formulate business strategies that help 
firms achieve sustainable competitive advantages in China.

BUS  7500    China Marketing and Foreign  (3,3,0)
  Investment Issues 
This is an advanced MBA elective course that aims to examine 
a number of  critical foreign investment and marketing issues in 
China business, including marketing environment and practical 
issues in China, and the new developments in foreign direct 
investment to China. Scope of  study will cover not just the 
environment and the system, but also practices and current issues 
as far as possible.

BUS  7510    MScAAF Seminars and Workshops  (0,*,*) (E)
AAF seminars deal with contemporary issues in the business 
community. Speakers include senior business practitioners, 
visiting academics and faculty members.  Besides those seminars 
and workshops organized by the School under EDS scheme, 
the MScAAF programme would also arrange some seminars 
specifically related to the field of  Accounting and Finance. 
These activities aim to widen the exposure of  the students, and 
bring them up-to-date in various current business issues.  The 
seminar may have a single speaker or multi speakers with different 
presentation modes. Students have to participate in at least 2 
sessions of  seminars and workshops during their study.

BUS 7710 Advanced Chinese Business Law (3,3,0)
This course prepares MPhil and PhD students for in-depth 
research into selected topics in business law of  the People’s 
Republic of  China (PRC).  Topics will include: sources of  PRC 
law, general principles of  civil law, opinions of  the Supreme 
People’s Court, law reports, economic contracts and joint ventures, 
business vehicles, corporate governance, listing, intellectual 
property, and dispute resolution.

BUS 7720 Advanced Research Methods for  (3,3,0) (E) 
  Business
This course acquaints incoming M.Phil./ Ph.D. students in 
business with the basics of  research methodology. Starting with 
the Philosophy of  Science and Falsifiability, it moves to a deep 
dive into validity in all its forms (nomological, internal, external, 
construct, discriminant, convergent, trait, face, etc.). Reliability 
and questionnaire design are examined in the context of  survey 
methodology more generally. The course then goes into the theory 
of  experimental methods: designs, measures, manipulations, 
exogenous variables, confounds, covariates, moderators and 
mediators. There are sessions on qualitative methods as well as 

data analysis techniques. The course concludes with a discussion 
on the ethics of  research methods.

BUS   7730  Advanced Multivariate Data Analysis  (3,3,0)
This course aims to provide sound understanding of  advanced 
quantitative methods and analytical techniques, and equip 
students with competent capability of  performing quantitative 
analysis for empirical research in wider managerial disciplines.  
The course will highly address methodologies and techniques 
related to modeling and hypothesis testing, and use statistics 
software such as PASW (prior SPSS) and AMOS to conduct 
quantitative analysis.  In particular, the course will concentrate on 
multivariate data analytical skills, such as ANOVA, ANCOVA, 
MANOVA, and MACOVA, hierarchical regression analysis, 
analysis of  mediating and moderating effects, exploratory factor 
analysis (EFA), confirmatory factor analysis (CFA) and structural 
equation modeling (SEM) analysis. 

BUS   7740  Teaching University Students  (2,2,0)
The course aims to prepare research postgraduate students to 
undertake a role in teaching undergraduate students.  It provides 
an introduction to the basic theoretical knowledge and practical 
skills required to begin teaching at university.

BUS 7750 Advanced Statistical Analysis for  (3,3,0)
  Business Research
This course is designed for M.Phil./Ph.D. students in business. It 
aims to develop critical thinking and provide sound understanding 
of  advanced quantitative methods. This course attempts to 
achieve this goal by: (1) providing an overview, demonstration and 
practical tips on advanced analytical techniques; (2)  developing 
skills to identify when to use and when not to use various 
advanced research methods; and (3) most importantly, this course 
will equip students with the analytical skills required to work on 
their theses. The course will address methodologies related to 
modeling and hypotheses testing using statistics software such as 
SPSS (with the Process Macro) and Mplus.

BUS 7800 Strategy Generation (2,*,0)
This course is designed to provide students with tools and 
techniques to develop innovative strategies, to explore personal 
creativity, management practices that enhance or suppress 
creativity, and the innovation process in an organization.  The 
course is built around the different activities needed to generate 
innovative strategies in a company.

BUS 7810 Strategic Analysis and Decision (2,*,0)
  Making 
The thrust of  this course is general management and the 
integration of  functional areas.  Students will learn to use 
diverse knowledge and skills to analyse broad, organization-wide 
problems and will become adept at examining the environment 
in which organizations operate and in identifying the strategic 
implications of  the environment.  This course moves from 
strategy formulation to strategy implementation considerations, 
recognizing the need for organizations to align their resources, 
values and strategies with the environment.

BUS 7820 Leading Organizational Change (3,*,0) (E) 
Organizations today operate in more volatile and bewildering 
conditions than ever before, and continuous change has become 
the norm.  The major purpose of  this course is to help students 
respond effectively to the rapid environmental and organizational 
changes that are occurring in all sectors and industries.  Emphasis 
will be placed on explaining why and how organizations 
change and on the role of  leaders as change agents.  The means 
for implementing organizational change efforts will also be 
highlighted.

BUS 7830 Corporate Governance and  (3,*,0) (E) /(P)
  Ethics
This course provides an understanding of  the key issues of  
modern corporate governance and ethnical operation, the 
basic roles and responsibilities of  shareholders, directors and 
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management, and the roles of  business in society and corporate 
social responsibility.  Student will be trained to analyse and solve 
corporate governance and ethnical issues and be familiar with 
the legal, social, economic, moral, and psychological issues that 
they may confront in the ordinary course of  serving on boards.  
In addition, by providing a foundation in ethical theories and a 
framework for analysing ethical dilemmas, students will sensitize 
to ethical dilemmas and be able to develop some codes or 
guidelines for making ethical decisions.

BUS 7900 Business Research Methods (3,*,0)
The purpose of  this course is to provide the fundamental 
knowledge and skills of  applied business research.  Conducting 
research involves making numerous choices—choices about 
strategy, designs, operations, and analyses.  In this course, the 
strengths and weaknesses associated with the various choices 
are identified.  Students will learn that there are many external 
constraints placed on researchers and that there is no one best 
method for answering a research question.  Instead, knowledge 
is the result of  a triangulation of  methods.  As a result of  this 
subject, student will become better consumers of  research and 
they will learn how to critically read research articles.

BUS 7910 Advanced Statistics and Data  (3,*,0) (E)/(P)
  Analysis 
This course provides students with a sound understanding of  
statistical and quantitative techniques and their application in 
analysing and making decisions about various organizational 
issues.  Issues for testing hypotheses with empirical data will 
be addressed.  In particular, the subject will concentrate on the 
development, measurement, and analysis of  “real-world” data 
involving natural co-variation between variables.  On completing 
this course, students will acquire the data analytic skills—e.g. 
ANOVA, MANOVA, hierarchical regression analysis, EFA, CFA 
and SEM, needed to competently complete a quantitatively based 
DBA thesis.

BUS 7920 Qualitative Approaches to  (3,*,0) (E)/(P)
  Research
This course is intended to provide students with the knowledge 
and skills needed to do qualitative research at a doctoral level.  
Qualitative research focuses on understanding, rather than 
predicting or controlling, phenomena.  It is usually contrasted 
with traditional experimental and statistical research.  Included 
in this course will be the discussion and application of  five 
principle qualitative methodologies: case study, ethnography, 
phenomenology, narrative, and grounded theory.  Participants will 
also learn the associated skills of  interviewing and observation.  
The main objective of  the course is for students to learn the 
practicalities, scope and nature of  qualitative research and to 
appreciate its rigour and procedures.

BUS 7980 Professional Development  (5,*,0) (E) 
Workshops 

The Professional Development Workshops provide forums 
for dialogue among academics, practitioners and students on 
current issues relevant to today’s organizations.  International 
and local academics who are involved in current programs at 
HKBU and who have expertise in a particular area will be invited 
to conduct the workshops in conjunction with local business 
leaders.  Topics related to the core areas of  change, strategy and 
corporate governance will be emphasized to ensure that the 
workshops cohere with the major aims of  the course as a whole.  
Normally, four one-day workshops will be offered every year, and 
students are expected to attend eight of  these as a requirement for 
graduation.  Pre-reading materials may be distributed before each 
workshop to facilitate discussion and learning activities.

BUS 7991-4 DBA Thesis (24,*,0) (E)/(P)
The thesis is the most significant learning experience of  the 
programme.  It is a capstone of  the course in that students are 
expected to apply theories learned in the taught subjects to 
analyse and understand/solve organizational issues/problems.  
In other words, students are expected to do applied research 

that has practical implications for organizations.  It is not 
enough to simply make a contribution to theory, although such 
contributions, in conjunction with practical contributions to the 
professional practice of  management are encouraged.  This is 
in contrast with a PhD thesis, which places more emphasis on 
the development of  new knowledge and theoretical perspectives.  
Students are expected to research real organizational issues by 
drawing upon and applying appropriate theories and research.  
Research methods and analyses should be aligned properly with 
the research question(s).  By going through a systematic process of  
investigation, students will enhance their competencies in doing 
research.  The thesis will normally be around 50,000 words, and it 
should be of  publishable quality.

BUSI 1005  The World of Business  (3,2,1) (E)
This course provides an introduction to the range of  business skills 
and functions and examines how these skills and functions are 
useful in both profit-making and non-profit-making organizations.  
This course also explores the importance of  business organization 
to contemporary Hong Kong society.  It aims to investigate 
how business organizations contribute and respond to a variety 
of  contemporary challenges ranging from environmental and 
workplace dealings to issues of  maintaining competitiveness in an 
increasingly global economy.  This course is offered to non-BBA 
students only.

BUSI 2005  Organisational Behaviour  (3,3,0) (E) 
The objective of  this course is to introduce theories and concepts 
related to understanding people’s behaviour in organisations.  
Students will study the behaviour of  individuals and groups within 
organisations in order to gain both a theoretical understanding as 
well as practical knowledge that can be applied in a work setting.

BUSI 2006  Operations Management  (3,3,0) (E)
This course deals with the fundamental concepts of  business 
operations management as they pertain to the service and 
manufacturing industries.  Students will learn the fundamental 
concepts and applications of  operations management through 
problem solving and case studies.  The course will focus on 
the extent of  applications of  operations principles learned in 
the classroom setting to contemporary business operations 
management problems.

BUSI 2007  Management Science  (3,3,0) (E) 
Deterministic and probabilistic models of  Operational Research 
for solving managerial problems are introduced.  Operational 
practical constraints and the applications of  modelling are 
illustrated by using a wide variety of  examples drawn from 
numerous industrial and service sectors.

BUSI 2015  Principles of Project Management  (3,3,0)  
This course provides students a theoretical and operational 
framework for getting projects completed on time, within budget 
and according to customer specifications.  Student will learn 
different project management methodologies and apply the right 
method to the right situation.

BUSI  2016 Entrepreneurship and New  (3,3,0) (E)
  Venture  
The focus of  the course is to investigate, understand and 
internalise the process of  founding a startup firm.  Key areas 
include: (1) matching individual skills with the management needs 
of  a new venture; (2) evaluating the business model of  the new 
venture; (3) financing new ventures; (4) starting up a company; (5)  
operating a new venture; (6) recruiting and retaining management; 
and (7) creating value and liquidity for investors and management.
This course provides tools and insights, which improve the 
chances for success as an entrepreneur in a highly competitive and 
ever changing environment.

BUSI  2025 Organisational Behaviour  (2,2,0) (E)
The objective of  this course is to introduce theories and concepts 
related to understanding people's behaviour in organisations.  
Students will study the behaviour of  individuals and groups within 


